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Campaign Overview
For the holiday season, UNICEF collaborated 
with content creators to spread awareness of an 
alternate gift people can purchase for Christmas: 
Inspired Gifts. Inspired Gifts provide children 
with lifesaving items, such as vaccines, first aid 
kits, and school supplies.

In their campaign, UNICEF partnered up with 
54 creators, ranging from athletes to outdoor 
enthusiasts. The creators encouraged their 
followers to purchase meaningful gifts for 
the children of the world by sharing creative 
photos and personal stories of why they were 
committed to supporting UNICEF’s initiative on 
Instagram. UNICEF paid 40€ for each piece of 
content, allowing them to create content that 
was up to 10x cheaper than content created by 
professional creative studios.
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Campaign Results
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Standout 
Collaborations
Notable influencers who nailed their 
collaborations
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Where brands and influencers connect to share 
inspiring stories around the globe


