
Case Study



Campaign Overview
Skogstad Sport recently rehauled their brand 
image by reinventing their logo and releasing a 
new collection of clothing. They wanted to use 
influencer marketing to raise awareness of their 
new changes, while simultaneously targeting and 
engaging a new young and dynamic audience.

Skogstad Sport collaborated with 8 content 
creators that embodied their new brand image 
and values — their outdoor lifestyles and love 
for nature made them the perfect match. In 
the campaign, the creators selected pieces 
from the new collection and showcased them 
in creative ways. To enhance engagement, they 
also promoted a giveaway for a chance to win a 
giftcard, which resulted in a follower increase of 
25% on Skogstad Sport’s Instagram. The creators 
generated 55 pieces of content at no cost to 
Skogstad Sport. 
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Campaign Results
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Instagram Follower Growth:
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Standout 
Collaborations
Notable influencers who nailed their 
collaborations
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Where brands and influencers connect to share 
inspiring stories around the globe


