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Campaign Objective

To drive awareness of bbhugme's products in the UK and Sweden, and

to create authentic content to reuse on social media



Campaignh Overview

Founded by 3 female chiropractors, bbhugme offers
smart, sustainable pregnancy and nursing pillows that
provide support to pregnant women, nursing moms,
and babies.

In order to achieve their goals of building awareness
and producing content, bbhugme partnered up with
13 Instagram content creators in their target markets:
the UK and Sweden.

The creators published 57 pieces of content. In their
photos and videos, they captured themselves using
their bbhugme pillows and described how they helped
alleviate their pains. This resulted in engagement from
users who showed genuine interest in the products.
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* All creators were sent free bbhugme products to test for the collaborations



Mahsa Bahadori

Marketing & Sales
Coordinator at bbhugme

“Using inzpire.me’s platform has helped us keep track of all our
collaborations. Our brand appears more professional when we

have a platform that we can direct influencers to.

The team at inzpire.me is also very helpful, professional,
and kind! They listen to our needs regarding what kind of
collaborations we're looking for. They do their research and
find great influencers for us to work with. They do a great job

following up with us as well.”
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The Approach




“Before using inzpire.me, our struggles were:

1. Managing influencer collaboration requests in email
2. Creating a brief that influencers needed to follow
3. Keeping track of all agreements, products, results, and content
4. Ensuring creators follow the brief

5. Following up with communication

Having a platform helps us organize all the influencers and alleviates these struggles.”

Mahsa Bahadori
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Search creators Al
& PROFILE £ HISTORY & PERSONALITY @ INSIC

° ° ‘ Type username
D I Scove r I n g @ Hans Gunnar Aslaksen @
b

PHOTOGRAPHY

Creators

‘ Top creators ~ ’ @ {fgﬁlé%"
Our team used the filters in the Price range
Discover Creators feature to look
through the 10,000+ registered $5.00 $2,000.00+

Average fee R

creators on our platform. | i ;

Categories All Categories

‘ SpECify Categories W & PROFILE Z HISTORY & PERSONALITY & INSIC

Hashtags All Hashtags ADRIAN KROG i@ & 1M

LIFESTYLE

107k
9.40% €

‘ Search for hashtags

The Approach




Identifying
Creators

Our team suggested creators in the
family category who were relevant
for bbhugme’s products. By using
our Insights feature, we were also
able to identify creators who had an
audience in their target markets.

The Approach
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Handling
Reqguests

To handle incoming collaboration
requests, bbhugme shared their
custom referral link with creators so
they could register on inzpire.me.
This kept their collaborations in one
place.

The Approach

inzpire.me

@ bbhugme

FAMILY

How it works
Create an account to start collaborating with bbhugme

o Sign up as a Creator to be considered for a collaboration
with bbhugme.

o bbhugme will be notified when you create an account.
They'll review your profile for a potential collaboration.

o bbhugme will send you a collaboration request if they
believe your profile is a great match!



{ BACK TO BOOKINGS OVERVIEW

Booking request

s .
w r I t I n The creator has accepted the booking request. We have charged your card and pls
g funds until you confirm the completion of the booking.

Briefs

Booking request

Our team drafted a brief for
bbhugme. During a workshop, the
team went through the brief with
them and adjusted it according to
their needs.

budget $0  delivery date 8 Aug 2019

Brief

ABOUT bbhugme

Developed by natural and medical health professionals, bbhugme
(https:/ i bbhugme comimakes mums and babies happier, through a simple idea: a pill
support to sit, lie and sleep comfortably throughout pregnancy and early childhood.

Bbhugme was created by three chiropractors from Morway, Hilde, Ann Kristin and Elisabeth
shared a deep interest in chiropractic care of pregnant women, moms and babies. They sav
teary, sleep-deprived women who were suffering from pelvic and back pain before, during .

The Approach




L All collaborations

Q Search by creator's name... - ‘ Select filter ~

Managing
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Dashboard to follow the progress
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(7] Messages

ALL MESSAGES BOOKING DIRECT ]

Messaging
Creators

misshoneybakes UK. both product - spring 2019
Uploaded new deliverables.

simple Ula  US-PP-only product- spring 2019
You: Perfect!

With the Messages feature,
bbhugme had an overview of all
messages with creators, which
helped them respond promptly.

Laura Rogers  US-PP-only product- spring 2019
You: Thats great! We usually dont ask for approval since we have provided you with a

Malinnord Sweden -Bath products
Hil Thank you! Of course, | understand that &% sounds good! gl

@olivia.flodin.b  Sweden -Both products
of course no problem, thank you &3 GE W

Sanna.emelie  Sweden -Both products
Hi! It has arrived. Thank you so much. Im going to post it on instagram tomorrow &
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“Our goal was to increase visibility and awareness around our products in different
markets. By constantly working with influencers who have large and small followings,
we definitely succeeded with that in the UK. We were told by UK consumers that they

noticed our products from influencers who recommended and reviewed our pregnancy

pillows.
We've also seen a big growth in sales in our Amazon UK webshop since we launched

in March. Many of our collaborations with UK influencers has been specifically for our

Amazon UK webshop.”

Mahsa Bahadori
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Total Average Performance vs.
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“ chrisandeve « Follow curlylittledreams « Follow

= elineh.artstudio @bbhugme
" @chrisandeve what makes it 4B,  jacobblose Going to have to
s . better than a regular/cheaper & invest in this for the next
p one? Mine is so heavy to turn pregnancy «"
OS I t I Ve and so warm with the current
high temperatures.. so | want 5w 1like Reply
something better but am really

S e n t i m e n t reluctant to spend a lot of * sincerely_sheda Glad you're

money when | dont know If its -2 feeling better mama. You look
really better so cute and cozy!!!
. 3w 1like Repl 5w  Repl
The stories creators shared e -
resonated well with their audience. @) rositivelvbirthing We use
. : - chrisandeve © these in all our classes! They
Their followers interacted positively @elineh.artstudio this are 5000 comfyl!
5 . q one is as light as a .
to bbhugme’s products in their feather. As | said in our 5w 2likes Reply
0 YouTube video a couple —— View replies (1)
Instagram comment sections. of weeks aqa 1 was
T
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o Liked by inzpire_me and 469 others 508 likes
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Add a comment... Add a comment...
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88,320 +30 328,440

Reach Performance vs. Total
inzpire.me Benchmarks Followers
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€
188,960 +85 10.3

Impressions Performance vs. Cost Per 1,000
inzpire.me Benchmarks Impressions

Campaign Results



@ Content Library

Manage creator content in one place
View and manage all th agram content delivered by creators in your Campaigns. Easily

more about repurposin

Repurposing
Content - ISIGID [ i—

bbhugme utilized the Content
Library feature to gather content
created in collaborations for easy
reuse in ads, social media, and more.

Campaign Results




“We've reused some of the content
from collaborations on our social media
platforms, specifically Instagram and
Facebook. We've noticed a huge increase in
our content engagement on social media,
especially with the images that were taken

with professional cameras.”

Mahsa Bahadori

@) Liked by charlottemsk and 101 others

bbhugme @chrisandeve & the squad & &) @
Who does your squad consist of... more

View all 5 comments

7 July
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e Reporting

Measuring

= Deliverables added 0 Social engagements A Reach
57 11,690 88,320
I} Lo e Lrilog e
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Results 5 = || - |
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With the Reporting Dashboard, - %
bbhugme tracked and measured cost perloog impressions costperiong ofiowers -
: €10.30 €5.91 |
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the results of their campaign in real-
time, so they could improve and
optimize future collaborations.
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INnzpire.me

Where brands and content creators connect to
share inspiring stories around the globe




